Harnessing new media: Case studies in using
social media for social mobilization and

advocacy on tobacco policy.
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“You can help fight
tobacco with Facebook!”
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f 200+ Portraits
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Success = Fallure

Evidence-based mass media strategy
translated poorly to a sharing medium

Why? Too disturbing to share?

Lowest common denominator:

Your Facebook community is defined
by your weakest ties — you only share
things you want everyone to see.

High arousal messages most likely to be
shared, but especially positive/humorous.
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Growth per wall post
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38% of Indian men and nearly 10% of
women consume smokeless tobacco
Including pan, gutka, and pan masala. As a
result, India has among the world's highest
iIncidence of oral cancers.
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Source of traffic
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Thank youl!
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